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DISCLAIMER

This presentation and the discussion following may contain forward looking statements by the Star Media Group
Berhad (“Company”) related to financial, market or industry trends for future period. Actual future performance,
outcomes and results may differ materially from those expressed in forward-looking statements as a result of a
number of risks, uncertainties and assumptions.

The statements are made based on facts and information available to the Company at the date of the presentation
and merely represent an expression of the Company management’s views, targets and expirations of future events.
They do not in anyway represent a forecast, projection, estimate or guarantee of the Company’s future performance
and neither have they been independently verified.

Accordingly no representation or warranty, express or implied is made to, and no reliance should be placed on the
fairness, accuracy and completeness of such information. The Company and its subsidiaries, representatives and
officers shall have no liability whatsoever for any loss, damage, costs and expenses arising out of or in connection
with this presentation.
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OM 2018 Executive Summary

Revenue EBITDA and Margins
8.3% 8.2%
[}
[}
354.9 299.6 29.5
9M 2017 9M 2018 9M 2017 9M 2018

PBT* and Margin

5.8% 6.3%

20.6 19.0

9M 2017 9M 2018

* PBT is for continued operations and
adjusted for exceptional Gain on
disposal of a subsidiary in 2017

» Revenue declined by 15.6% on y-0-y basis mainly due to lower revenue from Print and Digital

segment

rationalization

Performance
Discussion

= Correspondingly, EBITDA decreased from RM 29.5 million in 9M 2017 to RM 24.6 million in 9M
2018. However, EBITDA margins remained relatively stable due to better cost management and

= PBT margins expanded from 5.8% to 6.3% as finance cost declined by 47.9%



English News Portals Performance

Total Unique Visitors (000)
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The Star Online UV (000)

Sep’17  Oct’17 Nov’17 Dec’17 Jan’18 Feb’18 Mar'18 Apri18 May’18 Jun’18 Jul’18 Aug’18 Sep’18
3,270 3,429 3,222 2,997 3,221 3,023 3,397 3,960 5,393 4,098 4,331 3,667 3,705

Source: comScore Media Metrix / Mobile Metrix, September 2018

The Star Online remains as Malaysia’s No.1 News Portal




StarBiz vs Competitors

Total Unique Visitors (000)
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Star Biz UV (000)

Sep’17 Oct’17 Nov'17 Dec’17 Jan’18 Feb’18 Mar18 Apr18 May’18 Jun’18 Jul18  Aug’18 Sep’18
940 1,023 1,057 956 975 1,032 975 867 1,510 1,595 1,220 1,156 976

Source: comScore Media Metrix / Mobile Metrix, September 2018

StarBiz remains Malaysia’s No.1 English business news site
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Newspaper Circulation Market Share

Total Circulation of paid English Newspaper (in Total Circulation of Paid Digital Newspaper (in
’000s) ’000s)
Sales
2.6%

m Daily Star The Edge United Daily News m Others
W Daily Star = NST The Edge

Source: http://abcm.org.my

Total circulation of digital newspaper is on a continuous rising trend



http://abcm.org.my/
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9M 2018 Highlights

B Undergoing transformation into a digital focused media group

N Print business impacted due to changing media consumption behaviours; Growth in
Digital advertising revenues

B Continued growth in the Events and Exhibition business due to more events held
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Performance of Star Media Group

Variance Variance Variance
(RM million) 30 2018 3Q 2017 (%) 20Q 2018 (%) 9M 2018 9M 2017 (%)
Revenue 91.1 119.1 (23.5%) 99.5 (8.4%) 299.6 3549  (15.6%)
EBITDA 0.6 12.8 (95.3%) 4.7 (97.7%) 24.6 29.5 (16.6%)
EBITDA Margin (%) 0.7% 10.7% 4.7% 8.2% 8.3%
PBT (continuing operations) 2.5 220.5  (98.9%) 2.3 8.7% 22.3 227.5  (90.2%)
PBT (discontinued operations) 0.0 0.0 - 0.0 - 0.0 27.2 -
Total PBT (all operations) 2.5 220.5  (98.9)% 2.3 8.7% 22.3 254.7  (91.2)%

Nine month 2018 performance reflects the transformation and rationalisation initiatives which is driving operational cost savings
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9VI18 Business Segments

* Print and Digital
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Performance of Star Media Group

Print and Digital Segment

Variance Variance Variance
(RM million) 30Q 2018 30Q 2017 (%) 20 2018 (%) 9M 2018 9M 2017 (%)
Revenue 80.99 103.58 (21.8%) | 85.43 (5.2)% | 258.46 306.95 (15.8%)
EBITDA 3.36 19.69 (82.9%) 5.00 (32.8)% | 26.99 43.76  (38.3%)
EBITDA Margin (%) 4.2% 19.0% - 5.9% - 10.4% 14.3% -
PBT 1.74 20.50 (91.5%) 2.36 (26.3)% | 21.07 31.56 (33.2%)
PBT Margin (%) 2.1% 19.8% - 2.8% - 8.2% 10.3% -

Print business impacted due to change in media consumption behaviour and slower economy
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Breakdown of revenue 3Q18

Q-on-Q and 9M-on-9M comparison

3Q18 revenue of RM 80.99 million

Circulation
I 17%

3Q 2018 3Q 2017 9M 2018 9M 2017

Digital
10%

(In RM Million)

Bl Advertising Circulation Digital

Digital advertising revenues growth of 17% during 9M 2018
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9VI18 Business Segments

« Events & Exhibition
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Performance of Star Media Group

Events & Exhibition

Variance Variance Variance
(RM million) 3Q 2018 3Q 2017 (%) 2Q 2018 (%) |9M 2018 9M 2017 (%)
Revenue 2.57 1.14 >100% 3.56 (27.8%) | 12.14 6.89 76.2%
EBITDA (0.71) (0.43) (64.2%)| 0.21 >(100%)| 2.21 (0.53) >100%
EBITDA Margin (%) (27.5%) (37.7%) 5.9% 18.2%  (7.7%)
PBT (0.72) (0.46) (55.7%)| 0.20 >(100%)| 2.17 (0.38) >100%
PBT Margin (%) (28.0%) (40.6%) 5.6% 17.9% (5.5%)

Higher revenue and PBT due to more events held in 2018
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9VI18 Business Segments

« Radio




Performance of Star Media Group

Star

Radio Group RADIO

Variance Variance Variance

(RM million) 30Q 2018 3Q 2017 (%) 20 2018 (%) 9M 2018 9M 2017 (%)

Revenue 6.47 9.12 (29.1%)| 7.13  (9.3%) | 21.85 26.46 (17.4%)

EBITDA (0.72) 2.15 >(100%)| 0.23 >(100%)| 0.95 4.30 (77.9%)

EBITDA Margin (%) (11.1%) 23.6% 3.2% 43%  16.3%

PBT (0.58) 2.17 >(100%)| 0.23 >(100%)| 1.05 4.29 (75.5%)

PBT Margin (%) (9.0%) 23.7% 3.2% 48%  16.2%

Radio business impacted due to lower advertising spend post election
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In conclusion

The Star Online remains the number one local English news portal according to MDA
Sept report.

» Advertising spend in 3Q 2018 continued to be weak in line with the slowing economy
and change in media consumption behaviour. Digital revenue grew 17% in 3Q 2018

= |n Event and Exhibition segment, higher revenue and PBT from more events held.
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Download our presentation

http://starmediagroup.my/
or
http://starmediagroup.my/investors-relations/presentations/

For Further Information, please contact:

Star Media Group
Menara Star

15 Jalan 16/11

46350 Petaling Jaya
Selangor
http://starmediagroup.my

Eng Soo Kam
sookam@thestar.com.my

Albert Huang
albert@churchgatepartners.com
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