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This presentation and the discussion following may contain forward looking statements by the Star Media Group Berhad

(ñCompanyò) related to financial, market or industry trends for future period.  Actual future performance, outcomes and results may 

differ materially from those expressed in forward-looking statements as a result of a number of risks, uncertainties and 

assumptions.

The statements are made based on facts and information available to the Company at the date of the presentation and merely 

represent an expression of the Company managementôs views, targets and expirations of future events. They do not in anyway 

represent a forecast, projection, estimate or guarantee of the Companyôs future performance and neither have they been 

independently verified.

Accordingly no representation or warranty, express or implied is made to, and no reliance should be placed on the fairness, 

accuracy and completeness of such information. The Company and its subsidiaries, representatives and officers shall have no 

liability whatsoever for any loss, damage, costs and expenses arising out of or in connection with this presentation.
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Macroeconomic indices

ÅCSI retreats to 77.1 in 3Q17 

from 80.7 in 2Q17

Å Lower household income

ÅRising inflation levels

Å BCI stands at 103.1 points, 

down from the previous 

quarter's reading of 114.1

ÅMacroeconomic numbers 

remained lacklustre

Source:MIER
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2.

Å Good 3Q vs 2Q 2017 
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3.

Å Slight recovery in print revenue and further opex savings 

Key takeaways 3Q17

Å Impact from cost savings from disposal of 2 stations and further opex savings 
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Source: Nielsen AIS. 

Despite a tough market, The Star still leads 

YTD Sept  ô17;  English paper adex

Total English newspapers Adex, Peninsular Malaysia YTD Sept (%)
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Star has 70% of Display Mkt share
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3Q17 highlights

Gold tribute to Malaysiaôs champions 



8

3Q17 highlights

Raise the flag campaign
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3Q17 highlights
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3Q17 highlights

#RideForMalaysia 2017

#AnakAnakMalaysia

Walk
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3Q17 highlights

40th edition of Penang Starwalk 2017 in the 

Malaysia Book of Records



THE STAR MEDIA GROUPSTAR MEDIA GROUP BERHAD

The Star Online UV (ó000) 

Total Unique Visitors (ó000)

English News Portals Performance Sepô16 - Sepô17 (Combined PC & Mobile)

Source: comScore Media Metrix / Mobile Metrix

ÅThe Star Online remains as top local English news portal for Sept 2017

TSOL, Sep ô16 ðSepõ 17
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Source: comScore Media Metrix / Mobile Metrix

The Star Online Business versus Competitors; Sepô16- Sepô17 (Combined PC & Mobile)

Total Unique Visitors (000)

thestar.com.my business UV (ó000) 

Star Biz, Sep ô16 ðSep ô17
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Å 5X subscriber growth q-o-q, past 6 months

Å 285% Growth On Video Views, q-o-q past 6 months

Å > 200k Apps Downloaded




