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DISCLAIMER

This presentation and the discussion following may contain forward looking statements by the Star Media Group Berhad
(“Company”) related to financial, market or industry trends for future period. Actual future performance, outcomes and results may
differ materially from those expressed in forward-looking statements as a result of a number of risks, uncertainties and
assumptions.

The statements are made based on facts and information available to the Company at the date of the presentation and merely
represent an expression of the Company management’s views, targets and expirations of future events. They do not in anyway
represent a forecast, projection, estimate or guarantee of the Company’s future performance and neither have they been
independently verified.

Accordingly no representation or warranty, express or implied is made to, and no reliance should be placed on the fairness,
accuracy and completeness of such information. The Company and its subsidiaries, representatives and officers shall have no
liability whatsoever for any loss, damage, costs and expenses arising out of or in connection with this presentation.
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2016 Key Takeways

Strength for 2Q was attributed to Cityneon’s Intellectual Property Rights
business; fulfillment of first year’s profit guarantee

Forex gain on deregistration of Excel Corporation

Print ad trends recovered in June; soft in April & May

Strong net cash balance despite redemption of MTN and PPE
expenditure

Interim dividend of 9 sen




20Q highlights: Spark Awards 2016
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Thank you for supporting us and being our driving force in delivering
innovative and inspirational campaigns. Join us as we continue Lo
provide the best integrated media solutions across every platforms.
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2Q highlights: Anugerah Pilihan Online 2016

« Won Silver for Best Event by Media Company at recent Spark Award
jointly organized by SMG + mStar + Suria FM

e 775,161 votes

« 360° marketing platform for the sponsors which included print, radio, on-
ground, live updates online and TV coverage



2Q highlights: Spark Awards 2016; R.AGE TV

R.AGE unicef@ WE CURSE OF SERAWAN

« Gold in the Best Launch/Re-Launch by a Media Owner category with
R.AGE TV, a video site for its youth news and lifestyle platform



20Q highlights: Creative adverts

* Nominations for Wonda Kopi Tarik & Calpis Etika print campaigns



20Q highlights: Recovery in June

Run-up to Hari Raya

Stable market share

Industry adex

¥
A |
YTD June 2016:

-6.3%

MoM: +12.3%
May vs June 2016)

Note: excl. Pay TV and Astro radio stations

Total Adex All Media, All Malaysia (excluding Pay TV and Astro radio stations)

(RM mil) Apr-16 May-16 Jun-16
FTA Television 216.1 247.9 298.7
Newspapers 312.9 315.0 338.3
Magazines 9.2 9.0 8.0
Radio (excluding Astro) 16.2 16.6 17.0
Cinema 5.3 6.0 8.1
In-Store Media 15.1 14.2 13.7
Total 574.9 608.8 683.8

Source: Nielsen AIS



2Q highlights: Print adex still dominant

Ad spend by medium share (%)

YTD 2016
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Source: Nielsen AIS. Numbers have not taken into consideration the discounting factor. Excludes Pay TV and Astro radio stations

YTD adex slipped 6.3% to RM3.55 bn versus RM3.79 bn in the same period last year
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Malaysia’s No.1 English paid daily

THE STAR.
MALAYSIA'S NO.1
PAID| ENGLISH DAILY.

il Stgr GAIN MAXIMUM EXPOSURE
LS00 Y7 FOR YOUR BRAND

every copy sold is a copy read.

N R e ey Malaysia's No.1 Highest circulated 105,645
g English paid daily ePaper.
22 times more than
248 413 g the next paid English
o daily’s ePaper.
copies daily ins
I CompetitorsePaper  The Star ePaper

A high 1.691 million readers. = 85% of Malaysia’s 84% of
iamedss Bk 448 1 | English daily advertising

oy 1 1 Rk 50 readers read expenditure”
R Rk The Star. in English
© R s paid dailies
el A W q_ P e
TN ' with The Star.  competitors Paper

MORE READERS THAN ITS COMPETITOR

TOTAL READERSHIP FOR NEWSPAPER THE STAR'S CIRCULATION FIGURES
based on the Nielsen Consumer & Media View, Jan - Dec 2015 from the Audit Bureau of Circutations Malaysia, July - Dec 2015

1,691,000 ReAo PAsT weEK)

“Dgpy Ao
Souree : Nisleen Corsumer ard Mesks View Jon - Dee 2015 frexd puet week: Nieken Advertsng information Services 2015 4 Audit B of Oroubtions, July - Dec 2005

When every copy sold is a copy read, you reach a wider audience.
When you choose to advertise with us, you are i i P! for your brand. shows
that we are Malaysia’s leading Paid English Daily with the highest readership nationwide. Give your brand the
attention it deserves with the newspaper that people choose to spend time with.

DON’'T LEAVE YOUR ADVERTISING TO CHANCE.

To advertise with The Star, please email advertising@thestar.com.my or call +603-7966 8388, ext 1501/1531 (Mon - Fri, 9am - 5pm).

* Source: Nielsen Consumer & Media View, Jan - Dec 2015 [read past week). STAR MR shoer eI [10494-D)
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The Star Online Performance Jun’15 - Jun’ 16

English News Portals Performance Jun’15 - Jun’16 (Combined PC & Mobile)
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The Star Online UV (‘000)

2,099 2,336 1,930 1,967 2,301 2,097 2,110 2,185 2,082 2,563 2,560 2,457 2,709

* The Star Online remained 1%t among all English portals viewed in Jun 2016

Source: comScore Media Metrix / Mobile Metrix



Star Biz Performance, Jun’15 — Jun’ 16

The Star Online Business versus Competitors; Jun’15- Jun’16 (Combined PC & Mobile)
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thestar.com.my business UV (‘000)
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+ StarBiz’s UV increased by 21% in Jun 2016 vs May 2016
* StarBiz is ranked 15t vs other business portals in June 2016

Source: comScore Media Metrix / Mobile Metrix



Victory Hill Exhibitions

Vi

. N

1. YTD key highlights VIETORY il

2. New developments

3. Business model of permanent sets and travelling sets ie licensing fees,
assumption on foot traffic, other sources of income and costs

4. Comment on VHE's recent financial performance

5. Strategies, going forward
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Performance of Star Media Group Berhad

2016 2015 Var. 1Q16 Var. 1H16 1H15 Var
(RM million) (2Q16vs
1Q16)
Revenue 266.54  266.31 0.1% 198.73 34% 465.27 483.74 (3.8%)
EBITDA 41.99 48.09 (12.7%) 28.99 45% 70.98 89.12 (20.4%)
PBT 58.45 42.93 36.2% 22.38 >100% 80.83 80.53 0.4%

Marginal increase in revenue and PBT for the Group was attributable to
Cityneon’s contributions and a gain on deregistration of a subsidiary (forex gain)
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20Q16 Business Segments

* Print and Digital
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Performance of Star Media Group Berhad
Print and Digital Segment

2Q16 2Q15 Var. 1Q16 Var. 1H16 1H15 Var.
(RM million) (2Q16
VS
1Q16)
Revenue 143.25 164.98 (13.2%) 141.91 0.9% 285.16  327.58 (12.9%)
EBITDA 25.07 45.41 (44.8%)  31.66 (20.8%) 56.73 90.92 (37.6%)
PBT 23.02 39.79 (42.1%)  27.16 (15.2%) 50.18 84.23 (40.4%)

A decline in newspaper adex by 11.9% was due to economic uncertainties and poor
consumer sentiment which led to an overall ad revenue decline
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Breakdown of Revenue

Q-on-Q comparison 20Q 2016 Revenue RM143.3m vs
RM164.98m in 2Q 2015

RM ‘mil

Q-on-Q and H-on-H comparison 2Q 2016
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Decline in newspaper adex lead to lower ad revenue for print
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20Q16 Business Segments

« Event, Exhibition, Interior and Thematic
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Performance of |.Star Ideas Factory

2016 2015 Var. 1Q16 Var. 1H16 1H15 Var.
(RM million) (2Q16vs
1Q16)
Revenue 6.61 7.93 (16.6%) 1.19 >100% 7.8 11.40 (31.6%)
EBITDA 1.36 2.36 (42.4%) (1.09) >100% 0.27 1.81 (85.1%)
PBT 1.35 2.33 (42.1%) (1.07) >100% 0.28 1.76 (84.1%)

Due to poor consumer sentiment, only 4 shows held in 2Q16
versus 5 shows in 2Q15
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Performance of Cityneon Holdings Limited

2Q16 2Q15 Var. 1Q16 Var. 1H16 1H15 Var.
(SGD million) (2Q16
VS

1Q16)
Revenue 32.82 27.74 18.3% 13.5 >100% 46.32  40.69 13.8%
EBITDA/ 6.93 1.15 >100% 0.29 >100% 7.22 (0.34) >100%
(LBITDA)
PBT/(LBT) >100% (0.31) >100% 5.72 (0.73) >100%

Significant contributions by VHE led to better results for Cityneon
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20Q16 Business Segments

e TV Channel
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Performance of LI TV Holdings Limited

2Q16 2Q15 Var. 1Q16 Var. 1H16 1H15 Var.
(USD million) (2Q16
VS
1Q16)
Revenue 0.61 0.60 1.7% 0.48 27% 1.09 1.38 (21.0%)
(LBITDA) (0.58) (0.50) (16.0%)  (0.47) (23%) (1.05) (0.95) (12.9%)
(LBT) (0.6) (0.52) (15.4%)  (0.48) (25%) (1.08) (0.96) (12.5%)

Higher marketing expenses offset slight increase in revenue
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20Q16 Business Segments

« Radio
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Performance of Radio Operations

Star Media Radio Group

2Q16 2Q15 Var. 1Q16 Var. 1H16 1H15 Var.
(RM million) (2Q16
VS
1Q16)
Revenue 9.94 12.29 (19.1%) 10.95 (9.2)% 20.89 24.09 (13.3%)
(LBITDA)/EBITDA  (1.58) (0.33) >(100)% (0.11) >(100)%  (1.69) 0.77 >(100%)
(LBT)/PBT (1.89) (0.54) >(100)% (0.36) >(100)%  (2.25) 0.23 >(100%)

(excluding impairment)

(after inter company transaction eliminations)

Star
RADIO

Sluggish economy and poor sentiment affected airtime revenue
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1.

3.

2H outlook remains challenging as market sentiment remains
cautious due to economic uncertainties and weak commodity
prices

Group will continue to enhance its respective media platforms
and expand aggressively into digital businesses in video content
(TheStarTV) and A.I.M

Cityneon continues to look for new opportunities while new
shows continue to contribute to V.H.E
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Download our presentation

http://starmediagroup.my/
or

http://starmediagroup.my/investors-
relations/presentations/
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