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DISCLAIMER

This presentation and the discussion following may contain forward looking statements by the Star Media Group Berhad
(“Company”) related to financial, market or industry trends for future period. Actual future performance, outcomes and results may
differ materially from those expressed in forward-looking statements as a result of a number of risks, uncertainties and
assumptions.

The statements are made based on facts and information available to the Company at the date of the presentation and merely
represent an expression of the Company management’s views, targets and expirations of future events. They do not in anyway
represent a forecast, projection, estimate or guarantee of the Company’s future performance and neither have they been
independently verified.

Accordingly no representation or warranty, express or implied is made to, and no reliance should be placed on the fairness,
accuracy and completeness of such information. The Company and its subsidiaries, representatives and officers shall have no
liability whatsoever for any loss, damage, costs and expenses arising out of or in connection with this presentation.
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3Q16’s dynamics

« Earnings weighed down by weakness in advertising spend

» Weak economic conditions and consumer sentiment

* VHE’s contribution is the bright spot for the quarter; turnaround for
Cityneon

» Disposal of non-performing assets; slated to be completed in 4Q16

« Despite the obvious challenges, we remain committed to strive for
earnings growth in VHE and our digital strategy




BQ hlghllghts Advertising Collaborations

COWORLD GALLERY: [

'x.ﬁ*”;\\ a c
3 & N el

N

MEDIA GROUP

#ANAK ANAK




3Q highlights- Win With Words
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YTD Sept 2016 highlights - Newspaper adex

still the largest
Ad spend by medium share (%)
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Source: Nielsen AIS. Numbers have not taken into consideration the discounting factor. Excludes Pay TV and Astro radio stations

YTD adex slipped 6.6% to RM5.29 bn versus RM5.66 bn in the same period last year



The Star Online Performance Oct’ 15 — Sep’ 16

English News Portals Performance Oct’15 - Sep’16 (Combined PC & Mobile)
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The Star Online UV (‘000)

2,079 1,907 1,937 1,915 1,834 2,204 2,215 2,103 2,326 2,403 2,472 2,518

* The Star Online remained at top position in Sep 2016 with a 1.9% UV increase in vs Aug’16

Source: comScore Media Metrix / Mobile Metrix



Star Biz Performance, Oct’15 — Sep’16

The Star Online Business versus Competitors; Oct’15- Sep’16 (Combined PC & Mobile)
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« StarBiz’s UV increased by 8.4% in Sep 2016 vs Aug 2016.

Source: comScore Media Metrix / Mobile Metrix
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Performance of Star Media Group Berhad

3Q16 3Q15 Var. 2016 Var. 9M16 9M15 Var
(RM million) (3Q16vs
20Q16)
Revenue 206.50 25451 (18.9%) 266.54 (22.5%) 671.77 738.25 (9.0%)
EBITDA 28.69 34.86  (17.7%) 41.99 (31.7%) 99.67 123.98 (19.6%)
PBT 17.86 29.20 (38.8%) 58.45 (69.4%) 98.69 109.73 (10.1%)

Lower revenue contribution from most segments
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3Q16 Business Segments

* Print and Digital
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Performance of Star Media Group Berhad
Print and Digital Segment

3Q16 3Q15 Var. 2Q16 Var. 9M16 9M15 Var.
(RM million) (3Q16
S
2Q16)
Revenue 136.11  157.24 (13.4%) 14325  (5.0%) 421.27 484.82 (13.1%)
EBITDA 27.99 40.34 (30.6%)  25.07 11.6% 84.72 131.26  (35.5%)
PBT 24.22 35.95 (32.6%)  23.02 5.2% 74.40 120.18 (38.1%)

Lower advertising revenue resulting from poor consumer and business sentiments
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Breakdown of Revenue

Q-on-Q comparison 3Q 2016 Revenue RM 136.1m
vs RM157.24m in 3Q 2015

RM ‘mil

Q-on-Q and H-on-H comparison 3Q 2016
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Decline in advertising revenue due to poor consumer sentiments
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3Q16 Business Segments

« Event, Exhibition, Interior and Thematic
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Performance of |.Star Ideas Factory

3Q16 3Q15 Var. 2016 Var. 9M16 9M15 Var.
(RM million) (3Q16vs
2Q16)
Revenue 1.24 1.31 (5.3%) 6.61 (81.2%) 9.04 12.71 (28.9%)
EBITDA/ (0.43) (0.36)  (19.4%) 1.36 >(100%) (0.16) 1.45 >(100%)
(LBITDA)
PBT/LBT (0.49) (0.37)  (32.4%) 1.35 >(100%) (0.21) 1.39 >(100%)

Lower revenue from poor consumer sentiments with 8 shows held
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Performance of Cityneon Holdings Limited

3Q16 3Q15 Var. 2Q16 Var. oOM16 9M15 Var.
(SGD million) (3Q16 vs
2Q16)
Revenue 16.69 23.85 (30.0%) 32.82 (49.1%) 63.01 64.54 (2.4%)
EBITDA/ 0.50 (0.58) >100% 6.93 (92.8%) 7.72 (0.92) >100%
(LBITDA)
PBT/(LBT) (0.59) (1.04) 43.3% .03 >(100%) 5.13 a.77) >100%

PBT losses narrowed g-0-q and an encouraging turnaround for 9M16
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3Q16 Business Segments

e TV Channel
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Performance of LI TV Holdings Limited

3Q16 3Q15 Var. 2Q16 Var. 9M16 9M15 Var.
(USD million) (3Q16
VS
2Q16)
Revenue 0.68 0.80 (15.0%) 0.61 11.5% 1.77 2.18 (18.8%)
(LBITDA) (0.41) (0.45) 8.9% (0.58) 29.3% (1.46) (1.40) (4.3%)
(LBT) (0.42) (0.50) 16.0% (0.60) 30.0% (1.50) (1.46) (2.7%)

Lower losses registered gq-o-gq due to better cost management
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3Q16 Business Segments

« Radio

21



Performance of Radio Operations

Star Media Radio Group

3Q16 3Q15 Var. 2Q16 Var. oOM16 9M15 Var.
(RM million) (3Q16
VS
2Q16)
Revenue 9.83 12.84 (23.4%) 9.94 (1.1%) 30.72 36.93 (16.8%)
(LBITDA)/EBITDA (1.05)  (0.01) >(100%)  (1.58) 33.5% (2.74) 0.76  >(100%)
(LBT)/PBT (1.27) (0.44)  >(100%) (1.89) 32.8% (3.52) (0.21)  >(100%)

(excluding impairment)

(after inter company transaction eliminations)

Star
RADIO

Lower revenue from weak economic conditions

22



Quarter 3 Quarter 3 Business 2H16
2016 2016 Group Segments Outlook &
Highlights Financials financials Strategy

23



3.

Expected improvement in 4Q compared to 3Q; 2017 expected to
be subdued with gradual improvement

Cityneon is expected to contribute positively with other
exhibitions coming on stream

Continuing with diversification into other media assets —

cimsum.my R

24



Star New Business

 Joining the Star Media Group family in 2016, dimsum is a brand new homegrown
Video-on-demand service that provides the best Asian content

« dimsum makes it easier for viewers to search and stream Asian content they desire
over the Internet without hassle, as it is accessible anytime anywhere via mobile apps
and the web.

* The name derived from a famously known Chinese cuisine dimsum. dimsum loosely
translates to English to mean “selection of the heart”. The name is creatively
appropriate for this platform because the platform is meant to show all different
varieties of Asian content and the viewer can choose to watch anything their heart
desires in Malaysia and Brunei.
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Star New Business
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The logo is inspired by the mandarin characters of dimsum [ 10]

The word dian [F] means point or click, which symbolize the play button in
the logo icon and the mandarin character of xin [1[3] is transformed into an

unique digital box symbol. The icon itself can bring the meaning: selection

of the heart




Star New Business

content from

CHINA HONG KONG JAPAN SINGAPORE
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Star New Business

our unique proposition
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Star New Business

multiple devices

Serving you the Best Asian
Content

Mgt wn

5]
dimsum

Device support

Apple devices - iPhone 5 and above, iOS7 or later

Android devices - 4.3 and above
PCs: Windows 7 and 8

Mac: OSX and above

Supported browsers: Chrome 40+, Firefox 36+, Safari 7+ and IE11



Star New Business

dimsum 2.0
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Star New Business

Content line up
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Star New Business
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Star New Business

Tribes & Empire :
Storm of Prophecy

Highest production budget in China 2 L
Over 300 million RMB (RM185 million) ‘

2 Years Production




Star New Business
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Star New Business

VARIETY &
ENTERTAINMENT
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Star New Business
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Star New Business

@ KIDS CONTENT
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Star New Business

52 sh IR A M
The 52 eplsodes animated series
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Star New Business
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Star New Business

®::
Fhim%

%503 @848




|




Star New Business
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Star New Business
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Download our presentation

http://starmediagroup.my/
or

http://starmediagroup.my/investors-
relations/presentations/
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