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DISCLAIMER

This presentation and the discussion following may contain forward looking statements by The Star Publications Berhad
(“Company”) related to financial, market or industry trends for future period. Actual future performance, outcomes and results may
differ materially from those expressed in forward-looking statements as a result of a number of risks, uncertainties and
assumptions.

The statements are made based on facts and information available to the Company at the date of the presentation and merely
represent an expression of the Company management’s views, targets and expirations of future events. They do not in anyway
represent a forecast, projection, estimate or guarantee of the Company’s future performance and neither have they been
independently verified.

Accordingly no representation or warranty, express or implied is made to, and no reliance should be placed on the fairness,
accuracy and completeness of such information. The Company and its subsidiaries, representatives and officers shall have no
liability whatsoever for any loss, damage, costs and expenses arising out of or in connection with this presentation.
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Performance of The Star Group

2Q14 2Q13 Var. 1Q14 Var. 1H14 1H13 Var.

(RM million) (2Q14 vs

1Q14)
Revenue 27453 251.32 +9.2% 211.14 +30.0% 485.67 47194 +2.9%
EBITDA 59.43 47.27 +25.7%  30.23 +96.6% 89.66 91.44 (1.9)%
PBT 52.78 4110 +28.4% 21.65 +143.8% 74.43 76.09 (2.2)%
VSS Expenses 1.92 - - 9.58 (80.0)% 11.50 - -

Adjusted PBT 54.70 4110 +33.1% 31.28 +75.2% 85.93 76.09 +12.9%
(excluding VSS)

Q2 recorded higher revenue and profit margins, resulting in a strong H1
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Better performance despite challenging environment
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2Q14 Business Segments

 Print and Online




Performance of Star Publications (M) Bhd

2Q14 2Q13 Var. 1Q14 Var. 1H14 1H13 Var.

(RM million) (2Q14 vs

1Q14)
Revenue 189.10 185.18 +2.1% 161.79 +16.9% 350.89 367.94 (4.6)%
EBITDA 51.26 48.29 +6.2% 27.80 +84.4% 79.06 101.37 (22.0)%
PBT 46.48 47.20 (1.5)% 21.77 +113.5%  68.25 91.55 (25.5)%
VSS Expenses 1.92 - - 9.58 - 11.50 - -

Adjusted PBT 48.40 47.20 2.5% 31.35 +54.4% 79.75 91.55 (12.9)%
(excluding VSS)

Improvement in Q2 EBITDA from effective cost savings




Breakdown of Revenue

Q-on-Q and H-0-H comparison
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2Q2014 vs 1Q2014 Revenue improved in all segments




Print Circulation Data

ABC Figures

Jan to June 2013

July to Dec 2013

Print ePaper Total Print ePaper Total
English Newspapers
The Star 289,362 49,006 338,368 | 289,611 | 49,551 339,162
Sunday Star 292,225 46,777 339,002 | 292,226 | 49,737 | 341,963
Free and controlled distribution (Chinese)
Red Tomato 220,012 - 220,012 | 209,599 - 209,599

Source: Audit Bureau of Circulations

Increase in circulation for both Print and e-Paper




Star Digital Performance Jul ‘13-dun ‘14

The Star Online « The Star Online

: - ‘ maintains its leadership
Total Unique Visitors (‘000) in local news category

1,600 in most of the months
» Achieved higher traffic

1,400 than Malaysiakini in
most of the months
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Star Digital Performance Jul ‘13-dun ‘14

mStar « Harian Metro grows fast

: - in Malay news category
Total Unique Visitors (‘000) . mStar has achieved

1,400 substantial growth after
March revamp (before
1,200 revamp was around
130+k; after was around
1,000 166k-180+k)
800
v o |
600 w_'/ \.———"q
~— Jan’14 131
400 Feb 139
200 Mar 309
Apr 182
0
Jul-13 Aug Sep Oct Nov Dec Jan-14 Feb Mar Apr May Jun May 181
—e— HMETRO.COM.MY =e— The Star Online
Jun 166
MSTAR.COM.MY —e— UTUSAN.COM.MY
BHARIAN.COM.MY SINARHARIAN.COM.MY

Source: comScore Media Metrix



2Q14 Business Segments

« Event, Exhibition, Interior and Thematic
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Performance of |.Star Ideas Factory

Perfect Livin’

2Q14 2Q13 Var. 1Q14 Var. 1H14 1H13 Var.
(RM million) (2Q14 vs
1Q14)
Revenue 13.18 11.32 +16.4% 2.21 >100% 15.39 12.74 +20.8%
EBITDA/ 6.75 6.04 +11.8% (0.38) >100% 6.37 5.73 +11.2%
(LBITDA)
PBT/LBT 6.48 552 +17.4% (0.35) >100% 6.13 5.18 +18.3%

Increased revenue from additional show in Penang




Performance of Cityneon Holdings Limited

2Q14 2Q13 Var. 1Q14 Var. 1H14 1H13 Var.

(SG million) (2Q14 vs

1Q14)
Revenue 19.38 14.76 +31.3% 10.94 +77.1%  30.32 23.51 +29.0%
EBITDA/ 0.11 (0.13) +184.6% 0.27 (59.3)% 0.38 (1.63) +123.3%
(LBITDA)
PBT/LBT 0.02 (0.02) +200.0% 0.09 (77.8)% 0.11 (1.91) +105.8%

Increased contribution from the Middle East
PBT improve due to better expense management
Secure more projects in China and SEA




2Q14 Business Segments

« TV Channel
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Performance of Li TV Holdings Limited

2Q14  2Q13 Var. 1Q14 Var. 1H14 1H13 Var.

(USD million) (2Q14 vs
1Q14)
Revenue 0.73 059 +23.7% 0.82 (11.0)% 1.55 0.99  +56.6%
LBITDA (0.48) (0.50) +4.0% (0.37) (29.7)% (0.85) (1.14)  +25.4%
(0.51) (0.51) +0.0 (0.40) (27.5)% (0.91) (1.18)  +22.9%

Revenue continues to grow, with losses expected to narrow




2Q14 Business Segments

- Broadcasting
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Performance of Radio Operations

2Q14 2Q13 Var. 1Q14 Var. 1H14 1H13 Var.
(RM million) (2Q14 vs
1Q14)
Revenue 13.03 12.85 +1.4% 12.08 +7.9% 25.11 24.69 +1.7%
EBITDA/ 0.38 (1.01) +137.6% 0.71 (46.5)% 1.09 (0.89) +222.5%
(LBITDA)
LBT (1.23) (2.25) +45.3% (1.14) (7.9)% (2.37) (3.48) +31.9%

(after inter company transaction eliminations)

1H14 performance stronger than 1H13

Losses expected to continue to narrow




Radio Digital Listenership — Suria and 988
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Radio Digital Listenership — RED and Capital

120,000 -

100,000 - 102,668

80,000 - @

60,000 7] LIVING IT!
51,499

40,000 -

20,000 -

O I I | I I

QO = 5 > c 5 9 a B o= o o = 5 > c 5
P2 &8E3328528 7222833

Jan-13
Jan-14

21



3

Quarter 2
2014
highlights

22



Q2 highlights

* Bloomberg signing in May
« Expected to go live in September
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Bloomberg Partnership

Close to finalising agreement
Expected to be live in 3Q 2014




Q2 highlights

« Continuous cost control initiatives
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Cost control initiatives

« Elimination of EDC’s position
« Scaling down Star Sarawak operations
« VSS
« Savings in newsprint cost due to lower
consumption & price:
- evaluating the use of 42 gsm newsprint instead of 45 gsm

- evaluating whether we should import our newsprint from Asean countries only
to save on 10% import duty

« Rationalisation of loss-making segments: Shanghai, Faces and Red Tomato



Q2 highlights

* Moderate Malaysia campaign
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FPFC Individual Ads

Be part of the conversation. #moderateM Y #thestarMy " . o = - = Be part of the conversation. #moderateMY #thestarM Y Be part of the conversation. #moderateMY #thestarMY

S""""“ BRAVE VIEWS, BOLD IDEAS. S""'“" BRAVE VIEWS, BOLD IDEAS. Si."d“ BRAVE VIEWS, BOLD IDEAS.

ta Keeping it open, rational and moderate. ta Keeping it open, rational and moderate. Keeping it open, rational and moderate.

30sec — Columnist Ad
(CapitalFM & RedFM)
Datuk Seri Wong Chun Wai



FPFC Individual Ads

Be part of the conversation. #moderateMY #thestarM Y Be part of the conversation. #moderateMY #thestarM Y

S"""“' BRAVE VIEWS, BOLD IDEAS. Si."“ BRAVE VIEWS, BOLD IDEAS. Si."“" BRAVE VIEWS, BOLD IDEAS.

ta Keeping it open, rational and moderate. Keeping it open, rational and moderate. Keeping it open, rational and moderate.

30sec — Columnist Ad
(CapitalFM & RedFM)
Zainah Anwar
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and opinions
cannot be silenced.
Discourse must
continue to exist.??

~ Sharyn Shufiyan
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questioning minds Rlaygratnarm.
to be empowered in
a modern Malaysia.*?

— Zainah Anwar

- Zaid Ibrahim

Keeping it open, rational and moderate. Writers, columnists and leaders of The Star

speak their minds because they know:that words can change perspectives. BRAVE VIEWS’ BOLD IDEAS. Egimamr

Be part of the conversation. #moderateMY #thestarMY

STAR PUBLICATIONS (M) BERHAD 1225 8|
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Media
Outook 2H14
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Media landscape outlook for H2

» Challenging economic and business environment

* Increased ownership of mobile devices

« Competitive industry
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Priorities beyond 1H 2014

« Continuous commitment on ongoing cost control and
rationalisation initiatives

« Strengthening print and investing in digital

» Investments in TV which garners largest share of adex

« Strategic investments in other high growth areas
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