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DISCLAIMER

This presentation and the discussion following may contain forward looking statements by The Star Publications Berhad
(“Company”) related to financial, market or industry trends for future period. Actual future performance, outcomes and results may
differ materially from those expressed in forward-looking statements as a result of a number of risks, uncertainties and
assumptions.

The statements are made based on facts and information available to the Company at the date of the presentation and merely
represent an expression of the Company management’s views, targets and expirations of future events. They do not in anyway
represent a forecast, projection, estimate or guarantee of the Company’s future performance and neither have they been
independently verified.

Accordingly no representation or warranty, express or implied is made to, and no reliance should be placed on the fairness,
accuracy and completeness of such information. The Company and its subsidiaries, representatives and officers shall have no
liability whatsoever for any loss, damage, costs and expenses arising out of or in connection with this presentation.
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3Q14 Overview

« Achallenging economic and business environment at industry
and Group level

* Generally weak consumer sentiment

«  Contributing factors:
* Interest rate hike
«  Subsidy rationalization
« Implementation of GST in April 2015

« Adex dipped on the back of loss of MH370 and downing of
MH17




Total Adex spend, YTD Sept 2014

Ad spend by medium (% share)
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Performance of The Star Group

3Q14  3Q13 Var. 2Q14 Var. OM 14 9M 13 Var.

(RM million) (3Q14 vs

2Q14)
Revenue 24718 26422 (6.4)% 27452 (10.00% 73285 736.16 (0.4)%
EBITDA 51.32 63.27 (18.9)%  59.43 (13.6)% 140.98 155.02 (9.1)%
PBT 46.69 5593 (16.5)% 52.78 (11.5)% 121.12 132.02 (8.3)%
VSS Expenses - - - 1.92 - 11.50 - -

Adjusted PBT 46.69 55.93 (16.5)% 54.70 (14.6)% 132.62 132.02 0.5%
(excluding VSS)

PBT is better than 9M’13 after normalizing for VSS expenses




9 Months highlights 2014

Revenue PBT & PBT Margin
1,200 - 300 - - 30%
1068 1,080
: o 24.0%
1,025 o5 | 23.5% oro;
1,000 -
! 18.8% ! - 20%
200 —‘ i 17.9% 20%
5 800 - 736 s é 16.5%
E E 150 - - 15%
= =
@€ 600 - o
100 - - 10%
400 - 132.02
50 - - 5%
200 - | . 0 - . § . 0%
2011 2012 2013 ' 9M 14 9M 13 2011 2012 2013 '9M 14 9M 13

Challenging environment resulting in dampened advertisement
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3Q14 Business Segments

* Print and Online
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Performance of Star Publications (M) Bhd

Star Print and Star Online

3Q14 3Q13 Var. 2Q14 Var. oM 14  9M13 Var.
(RM million) (3Q14 vs
2Q14)

Revenue 166.89 189.33 (11.9)% 189.10 (11.7)% 517.78 557.27 (7.1)%
EBITDA 48.16 58.62 (17.8)% 51.26 (6.0)% 127.22 159.99 (20.5)%
PBT 47.47 60.78 (21.9)%  46.48 +2.1% 115.72 152.33 (24.0)%
VSS Expenses - - 1.92 - 11.50 - -
Adjusted PBT 47.47 60.78 (21.9)%  48.40 (1.9)% 127.22 152.33 (16.5)%

(excluding VSS)

Improvement in Q3 PBT vs Q2 14 due to cost saving measures




Breakdown of Revenue

Q-on-Q and 9M-0-9M comparison
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Star Digital Performance Sep ‘13-Sep ‘14

Total Unique Visitors (000) The Star Online
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Star Digital Performance Sep ‘13-Sep ‘14

Total Unique Visitors (000)
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3Q14 Business Segments

« Event, Exhibition, Interior and Thematic
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Performance of |.Star Ideas Factory

Perfect Livin’

3Q14 3Q13 Var. 2Q14 Var. 9M14  9M13 Var.

(RM million) (3Q14 vs

2Q14)
Revenue 8.51 6.54  +30.1% 13.18  (35.4)% 23.90 19.28 +24.0%
EBITDA 4.40 1.99 +121.1% 6.75 (34.8)% 10.77 7.72  +39.5%
PBT 4.30 248  +734%  6.48 (33.6)% 1043 7.66 +36.2%

Increased revenue from previous year due to 2 additional events in 2014




Performance of Cityneon Holdings Limited

Cityneon

3Q14  3Q13 Var. 2Q14 Var. 9M 14 9M 13 Var.
(SGD million) (3Q14 vs

2Q14)

Revenue 19.27 1811  +6.4% 19.38 (0.6)% 4959 4162 +19.1%
EBITDA/ 0.16 0.74 (78.4)%  0.11 45.5% 054 (1.21) +144.6%
(LBITDA)
PBT/(LBT) (0.06) 0.03 (300)% 0.02 (360.9)9% 0.05 (1.88) +102.7%

cityneon
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Increased contribution due to better gross margins
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3Q14 Business Segments

« TV Channel
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Performance of Li TV Holdings Limited

LiTV
3Q14 3Q13 Var. 2Q14 Var. IM14 9M13 Var.
(USD million) (2Q14 vs
1Q14)
Revenue 0.75 0.87 (13.8)% 0.73 +2.7% 2.30 1.86  +23.7%
LBITDA (0.54) (0.37) (45.9)% (0.48) (12.5)% (1.39) (1.51)  +7.9%
LBT (0.53) (0.36) (47.2)% (0.51) (3.9)% (1.44) (1.54)  +6.5%

Revenue declined marginally due to lower regional revenue and projects
completed in 3Q 2014




3Q14 Business Segments

- Broadcasting
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Performance of Radio Operations

Star Radio Group

3Q14  3Qi13 Var.  2Q14 Var. OM14  9M13  Var
(RM million) (3Q14 vs
2Q14)
Revenue 13.38 1425 (6.1)% 13.03 +2.7% 3849 3894 (1.2)%
EBITDA/ 1.49 220 (32.3)% 0.38 +292.1% 258 1.31  +96.9%
LBITDA
LBT (0.25) 1.02 (124.5)% (1.23) +79.7% (2.62) (2.48) (6.5)%

(after inter company transaction eliminations)

MH17 incident dampened advertiser spending in 3Q 2014
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Radio Digital Listenership — Suria
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Radio Digital Listenership —988
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Radio Digital Listenership — Red
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Radio Digital Listenership — Capital
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Q3 highlights

 Declared dividend first interim dividend 6 sen and
3 sen special dividend on 18 Aug

2 « Continuous cost control initiatives
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Cost control initiatives

« Star Sarawak print run to be scaled down progressively
« Evaluating the usage of 42 gsm paper on quality and cost saving

- Rationalization of loss-making segments: Ceased publications of Shanghai,
Faces and Red Tomato. Subsequent disposal of Red Tomato and Shanghai
magazine.
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Media landscape outlook for remaining 2014

« Last push in early 2015 before GST kicks in
2 « General weak economic & consumer sentiment which will
" affect advertisers’ spending
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Goods & Services Tax (GST)

Newspaper is zero rated

« Allowed to claim input tax (offset by higher output tax)
« Advertising, magazine and events are standard rated

« Total net impact is tax savings on expenses subject to sales / service tax
currently




GST in 2015

« The challenging economics environment is likely to continue in 2015
and the implementation of GST adds to the challenge.

« While the retail sector may see a spike in Q1 2015, prior to GST
implementation, it will potentially slump in the few months after the GST
implementation. The spike in Q1 2015 may happen with consumers
hoarding goods to avoid paying the consumption tax.



Moving forward — Strategies

« Assessment of video which garners largest share of adex

« Strengthening print and investing in digital

« Focus on turning radio around
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