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This presentation and the discussion following may contain forward looking statements by The Star Publications Berhad

(ñCompanyò) related to financial, market or industry trends for future period.  Actual future performance, outcomes and results may 

differ materially from those expressed in forward-looking statements as a result of a number of risks, uncertainties and 

assumptions.

The statements are made based on facts and information available to the Company at the date of the presentation and merely 

represent an expression of the Company managementôs views, targets and expirations of future events. They do not in anyway 

represent a forecast, projection, estimate or guarantee of the Companyôs future performance and neither have they been 

independently verified.

Accordingly no representation or warranty, express or implied is made to, and no reliance should be placed on the fairness, 

accuracy and completeness of such information. The Company and its subsidiaries, representatives and officers shall have no 

liability whatsoever for any loss, damage, costs and expenses arising out of or in connection with this presentation.

DISCLAIMER
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1Q15 Highlights

School bus wrap ï11 February

-> moving into transit advertising

Collaboration with Sin Chew - 23 March

-> Tapping into Chinese market

New Supplement 30 March

Also available in Chinese on TSOL

-> Targeting business audience



Radio: 988 & RED FM

www.988.com.my

988ôswebsite is sporting a dynamic new appearance and a

988 App

Unique Visitors 284,386

Page Views 919,255

Streaming Listeners 418,124

Å Numbers above are for the month ending 31 March 2015.

ww.red.fm

Red FMôsnewly re-launched website delivers a fresh look with

engaging content.

Unique Visitors 118,302

Page Views 513,345

Streaming Listeners 54,601

* Numbers above are for the month ending 31 March 2015.

Source: RADIOactive Pt. Ltd  2015



Radio: Suria & Capital FM

www.suriafm.com.my

SuriaFMôs new website was launched early this year with a clean 

sleek visual display and Suria FM App

Unique Visitors 159,431

Page Views 526,811

Streaming Listeners 337,404

* Numbers above are for the month ending 31 March 2015.

www.capitalfm.com.my

CapitalFMôsrevamped website is stylish with a hint of sexy.

Unique Visitors 52,521

Page Views 237,089

Streaming Listeners 19,138

* Numbers above are for the month ending 31 March 2015.

Source: RADIOactive Pt. Ltd  2015



Source: Nielsen Media Research 2015

Despite a difficult environment, The Star still commands 

lion share 

English Paper Adex 1Q15

The Star
64%

Media 1
25%

Media 2
5%

Media 3
3%

Media 4
3%

The Star Media 1 Media 2 Media 3 Media 4
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    MALAYSIAKINI.COM     The Star Online

    THEMALAYSIANINSIDER.COM.MY     THEMALAYMAILONLINE.COM

    NST.COM.MY

Total Unique Visitors (000)

Å Malaysiakini generated higher traffic than TSOL in Jan, Feb & 

Mar ô15 (1MDB, Anwarôs trial, Tmn. Medan Church Protest)

Å Achieved higher traffic than Malaysiakini in most months 

Month UV

Mar ó141,331

Apr 973

May 987

Jun 818

Jul 911

Aug 836

Sep 766

Oct 920

Nov 884

Dec 1,078

Jan ô151,156

Feb 1,068

Mar 1,107

Star Online, # 1 for local English newsStar Online Performance Mar ó14 - Mar ó15

The Star Online

Source: comScore Media Metrix
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    Yahoo Finance     THESTAR.COM.MY Business     Bloomberg

    FORBES.COM     WSJ.COM     THEEDGEMALAYSIA.COM

    Business Insider

Business Vertical

Total Unique Visitors (000)

Å Star Business vertical is number 1 local business news site

in the market while competing with international players locally

Å Bloomberg mentioned here is combination of Bloomberg.com 

and Businessweek.com

Month UV

Mar ó14 263

Apr 263

May 252

Jun 243

Jul 245

Aug 240

Sep 258

Oct 304

Nov 226

Dec 243

Jan ó15318

Feb 229

Mar 258

Source: comScore Media Metrix

Star Biz, # 1 local business newsStar Biz, # 1 local business news
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    IPROPERTY.COM.MY     Star Property

    PROPERTYGURU.COM.MY

Total Unique Visitors (000)

Å Star Property family (Propwall+iBilik+StarProperty.my) 

achieved number 2 position in property category in Sep ô14 & 

only 12,000 UV lower than iProperty.com.my in Mar ó15

Source: comScoreMedia Metrix

Month UV

Mar ó14188

Apr 193

May 203

Jun 201

Jul 163

Aug 254

Sep 275

Oct 275

Nov 286

Dec 268

Jan ó15 268

Feb 219

Mar 333

Property VerticalProperty Vertical

Star Property Performance Mar ó14- Mar ó15
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(RM million)

1Q15 1Q14 Variance

(%)

4Q14

Revenue 217.43 211.14 3.0% 280.89

EBITDA 41.03 30.23 35.7% 39.82

PBT 37.60 21.65 73.7% 32.30

VSS Expenses - 9.58 (100)% -

Impairment Expenses - - - 26.03

Adjusted PBT

(excluding VSS & Impairment)

37.60 31.23 20.4% 58.33

EBITDA Margin 18.9% 14.3% 14.2%

PBT Margin 17.3% 10.3% 11.5%

Adjusted PBT Margin 17.3% 14.8% 20.8%

Performance of The Star Media Group

13
Better margins due to lower opex costs e.g lower opex & direct costs due to lower 

consumption, newsprint price and scaling down of Star Sarawak
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1.

2.

3.

Å Event, Exhibition, Interior and Thematic

Å TV Channel

Å Print and Digital

1Q15 Business Segments
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4. Å Radio



(RM million)

1Q15 1Q14 Variance

%

4Q14

Revenue 162.60 163.17 (0.3)% 180.15

EBITDA 45.51 28.86 57.7% 52.02

PBT 44.44 24.94 78.2% 45.50

VSS Expenses - 9.58 (100)% -

Impairment Expenses - - - 5.75

Adjusted PBT

(excluding VSS/impairment)

44.44 34.52 28.7% 51.25

EBITDA Margin 28.0% 17.7% 28.9%

PBT Margin 27.3% 15.3% 25.3%

Adjusted PBT Margin 27.3% 21.2% 28.4%

Performance of Star Publications (M) Bhd
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Lower circulation revenue leading up to 1 April 2015

Higher PBT in 1Q15 due to cost reduction exercise and the impact of VSS held in 1Q14

Print and Digital Segment



Breakdown of Revenue

1Q15  vs 1Q14, revenue dropped in circulation 
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Q-on-Q comparison
1Q15 Rev ïRM162.6 m 

vs RM163.1 in 1Q14

138.27 137.64

19.06 21.23

5.27 4.3

120

130

140

150

160

170

 1Q 2015 1Q 2014

Advertising Circulation Digital

Advertising
85%

Circulation
12%

Digital
3%

1Q 2015

Advertising

Circulation

Digital

RM ómil
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4. Å Radio



(RM million)

1Q15 1Q14 Variance % 4Q14

Revenue 3.47 2.21 57.0% 4.79

EBITDA/LBITDA (0.55) (0.38) (44.7)% 0.17

PBT/LBT (0.57) (0.35) (62.9)% 0.08

EBITDA/LBITDA Margin (15.9)% (17.2)% 3.5%

PBT/(LBT) Margin (16.4)% (15.8)% 1.7%

Performance of I.Star Ideas Factory

19

Perfect Livinô 

Higher revenue due to 1 additional show at MINES. GST dampened 

turnout at events held in 1Q15



(SG million)

1Q15 1Q14 Variance

%

4Q14

Revenue 12.95 10.94 18.4% 28.43

EBITDA (1.49) 0.27 (651.9%) 2.55

PBT/(LBT) (1.64) 0.09 (1922.2)% 2.46

EBITDA Margin (11.5)% 2.5% 9.0%

PBT/(LBT) Margin (12.7)% 0.8% 8.7%

Performance of Cityneon Holdings Limited

20

Higher expenses and lower profit margins in 1Q15

Cityneon
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(USD million)

1Q15 1Q14 Variance

%

4Q14

Revenue 0.78 0.82 (4.9)% 0.87

LBITDA (0.45) (0.37) (21.6)% (0.49)

LBT (0.44) (0.40) (10.0)% (0.52)

LBITDA Margin (57.7)% (45.1)% (56.3)%

LBT Margin (56.4)% (48.8)% (59.8)%

Performance of Li TV Holdings Limited
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Li TV
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4. Å Radio



(RM million)

1Q15 1Q14 Variance

%

4Q14

Revenue 11.80 12.08 (2.3)% 12.88

EBITDA 1.10 0.71 54.9% 2.05

PBT/LBT 0.77 (1.15) 167.0% 1.00

EBITDA Margin 9.3% 5.9% 15.9%

PBT/LBT Margin 6.5% (9.5)% 7.8%

Performance of Radio Operations
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Full amortisation loss on Capital FMôs radio license recognised in 4Q14

(after inter company transaction eliminations)

Star Radio Group
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1.

2.

Media outlook 1H15
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Å Cautious spending by consumers leading up to GST (1 April); 

expect spending patterns to normalise in 2H15 

Å Weak economic outlook:- Malaysia 2015 budget was revised by 

PM on 20 January 2015 due to lower oil prices, strength of the 

Ringgit 

3. Å Possibility of recovery / normalisation in 3Q 



1. 

2.

3.
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Strategies Update

Evolution: Rebuilding our core asset 

Digital transformation

Strategic and synergistic acquisitions



1. Evolution : Rebuilding our core assets


