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This presentation and the discussion following may contain forward looking statements by The Star Media Group Berhad

(“Company”) related to financial, market or industry trends for future period.  Actual future performance, outcomes and results may 

differ materially from those expressed in forward-looking statements as a result of a number of risks, uncertainties and 

assumptions.

The statements are made based on facts and information available to the Company at the date of the presentation and merely 

represent an expression of the Company management’s views, targets and expirations of future events. They do not in anyway 

represent a forecast, projection, estimate or guarantee of the Company’s future performance and neither have they been 

independently verified.

Accordingly no representation or warranty, express or implied is made to, and no reliance should be placed on the fairness, 

accuracy and completeness of such information. The Company and its subsidiaries, representatives and officers shall have no 

liability whatsoever for any loss, damage, costs and expenses arising out of or in connection with this presentation.

DISCLAIMER
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1H15 ad spend; flat growth on low spend
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Ad spend by medium share (%)
YTD June 2015

2015 % market share 2014 % market share

+14.1%

-9.3%

-9.1%

+2.9% -0.4% +21.2%+3.6%

• YTD June 2015 stood at RM6.84 bn vs. RM6.82 bn in the previous 

corresponding period due to the weak Ringgit, weak oil prices and GST

Source: Nielsen AIS. Numbers have not taken into consideration the discounting factor 5



Despite soft environment; our adex grew

63.0%

26.5%

5.4% 2.2% 2.9%

YTD June 2015:
Market share (%)

The Star NST The Sun Malay Mail The Edge

Source: Nielsen AIS. Numbers have not taken into consideration the discounting factor 6



2Q15:  Key Achievements

• The Star ePaper hit a new 

circulation milestone: 108,375 in 

June 2015

• Combined print and ePaper

circulation breached 400,000 

mark for the first time

• 2H 2014 circulation of ePaper

stood at 85,806 (source ABC)

• Continuously looking at 

innovative ways to adapt to the 

new media landscape

• Expect that ePaper circulation to 

increase by another 20,000 by 

year end
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2Q15:  Key Achievements

• ePaper bundling with Sin 

Chew successful

• Extending agreement to 

continue bundling with Sin 

Chew
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2Q15:  Highlights

• Star Publications (M) Berhad is now known as 

Star Media Group Berhad

• New logo, as part of its rebranding exercise, will 

be launched on Sept 9

• Strong successful campaigns
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Creative campaigns 
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Creative campaigns 
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Creative campaigns 
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Creative campaigns 
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Creative campaigns 



Client’s testimony

To develop similar successful campaign with other clients
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Total Unique Visitors (000)

• All websites noted an increase in June 2015 vs May 2015 

except The Malaysian Insider & The Malay Mail Online 

which noted a decrease

Star Online, # 1 for local English newsStar Online Performance June ‘14 - June ‘15

The Star Online

Source: comScore Media Metrix
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Business Vertical

Total Unique Visitors (000)

• Star Business vertical is the number 1 local business news 

site in the market
Source: comScore Media Metrix

Star Biz, # 1 local business newsStar Biz, # 1 local business news
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Total Unique Visitors (000)

• Star Property family (Propwall+iBilik+StarProperty.my) is still 

number 2 position in property category

Source: comScore Media Metrix

Property VerticalProperty Vertical

Star Property Performance Jun ‘14- Jun ‘15
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(RM million)

2Q15 2Q14 Var. 1Q15 Var.
(2Q15 vs

1Q15)

1H15 1H14 Var.

Revenue 266.31 274.52 (3.0)% 217.43 22.5% 483.74 485.67 (0.4)%

EBITDA 48.09 59.43 (19.1)% 41.03 17.2% 89.12 89.66 (0.6)%

PBT 42.93 52.78 (18.7)% 37.60 14.2% 80.53 74.43 8.2%

VSS Expenses - 1.92 - - - - 11.50 -

Adjusted PBT

(excluding VSS)

42.93 54.70 (21.5)% 37.60 14.2% 80.53 85.93 (6.3)%

EBITDA Margin 18.1% 21.6% - 18.9% - 18.4% 18.5% -

PBT Margin 16.1% 19.2% - 17.3% - 16.6% 15.3% -

Adjusted PBT 

Margin

16.1% 19.9% - 17.3% - 16.6% 17.7% -

Performance of Star Media Group Berhad
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1H recorded lower revenue, but higher profit margin 

due to improved overall profits for Print and Radio
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1.

2.

3.

• Event, Exhibition, Interior and Thematic

• TV Channel

• Print and Digital

2Q15 Business Segments

22

4. • Radio



(RM million)

2Q15 2Q14 Var. 1Q15 Var.
(2Q15 vs

1Q15)

1H15 1H14 Var.

Revenue 164.98 193.44 (14.7)% 162.60 1.5% 327.58 356.61 (8.1)%

EBITDA 45.41 53.29 (14.8)% 45.51 (0.2)% 90.92 84.01 8.2%

PBT 39.79 48.00 (17.1)% 44.44 (10.5)% 84.23 72.94 15.8%

VSS Expenses - 1.92 - - - - 11.50 -

Adjusted PBT

(excluding VSS)

39.79 49.92 (20.3)% 44.44 (10.5)% 84.23 84.44 (0.2)%

EBITDA Margin 27.5% 27.5% - 28.0% - 27.8% 23.5% -

PBT Margin 24.1% 24.8% - 27.3% - 25.7% 20.5% -

Adjusted PBT 

Margin

24.1% 25.8% - 27.3% - 25.7% 23.7% -

Performance of Star Media Group Berhad
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Implementation of GST, lead to cautious spending by advertisers resulting in 

lower revenue; Overall higher PBT due to savings impact from VSS in 1H14

Print and Digital Segment



Breakdown of Revenue

1H15 versus 1H14, revenue dropped in advertisement 

and circulation due to economic conditions
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Q-on-Q comparison
2Q15 Rev – RM 164.98 

vs RM162.6 m in 1Q15

RM ‘mil
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(RM million)

2Q15 2Q14 Var. 1Q15 Var.
(2Q15 vs

1Q15)

1H15 1H14 Var.

Revenue 7.93 13.18 (39.8)% 3.47 128.5% 11.40 15.39 (25.9)%

EBITDA/

(LBITDA)

2.36 6.75 (65.0)% (0.55) 529.1% 1.81 6.37 (71.6)%

PBT/LBT 2.33 6.48 (64.0)% (0.57) 508.8% 1.76 6.13 (71.3)%

EBITDA/

(LBITDA) Margin

29.8% 51.2% - (15.9)% - 15.9% 41.4% -

PBT/LBT Margin 29.4% 49.2% - (16.4)% - 15.4% 39.8% -

Performance of I.Star Ideas Factory
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Perfect Livin’

I.Star held 5 shows in 2Q15 vs 6 shows in 2Q14 

Poor sentiment due to GST



(SGD million)

2Q15 2Q14 Var. 1Q15 Var.
(2Q15 

vs

1Q15)

1H15 1H14 Var.

Revenue 27.74 19.38 43.1% 12.95 114.2% 40.69 30.32 34.2%

EBITDA/

(LBITDA)

1.15 0.11 917.7% (1.49) 177.2% (0.34) 0.38 (189.5)%

PBT/LBT 0.91 0.02 3856.5% (1.64) 155.5% (0.73) 0.11 (763.6)%

EBITDA/

(LBITDA) Margin

4.1% 0.6% - (11.5)% - (0.8)% 1.3%

PBT/LBT Margin 3.3% 0.1% - (12.7)% - (1.8)% 0.4%

Performance of Cityneon Holdings Limited
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Higher event and thematic revenue recognised in 2Q15



1.

2.

3.

• Event, Exhibition, Interior and Thematic

• TV Channel

• Print and Digital

2Q15 Business Segments

28

4. • Radio



(USD million)

2Q15 2Q14 Var. 1Q15 Var.
(2Q15 vs

1Q15)

1H15 1H14 Var.

Revenue 0.60 0.73 (17.8)% 0.78 (23.1)% 1.38 1.55 (11)%

(LBITDA) (0.50) (0.48) (4.2)% (0.45) (11.1)% (0.95) (0.85) (11.8)%

LBT (0.52) (0.51) (2.0)% (0.44) (18.2)% (0.96) (0.91) (5.5)%

EBITDA/

(LBITDA)  

Margin

(83.3)% (65.8)% - (57.7)% - (68.8)% (54.8)% -

LBT Margin (86.7)% (69.9)% - (56.4)% - (69.6)% (58.7)% -

Performance of Li TV Holdings Limited
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Drop in ad revenue caused higher losses
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Performance of Radio Operations
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Challenging environment lead to a decrease in revenue

(after inter company transaction eliminations)

Star Radio Group

(RM million)

2Q15 2Q14 Var. 1Q15 Var. 1H15 1H14 Var.

Revenue 12.29 13.03 (5.7)% 11.80 4.2% 24.09 25.11 (4.1)%

(LBITDA) (0.33) 0.38 (186.8)% 1.10 (130.0)% 0.77 1.08 (28.7)%

PBT/(LBT) (0.54) (1.23) 56.1% 0.77 (170.1)% 0.23 (2.37) 109.7%

EBITDA/

(LBITDA)  

Margin

(2.7)% 2.9% - 9.3% - 3.2% 4.3% -

PBT/(LBT) 

Margin

(4.4)% (9.4)% - 6.5% - 1.0% (9.4)% -
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1.

Media outlook 2H15
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ECONOMY

• Weak economic outlook: Ringgit lowest since 1998; Strong USD; 

• Low oil prices

• BURSA lowest since June 2012



2.

Media outlook 2H15
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• Outlook in 2H2015 Adex is not expected to grow 

3.
STABILITY

• Political & economic uncertainty – creates uneasiness with 

local and foreign investors

• Effects of GST continues to linger on



1. 

2.
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Strategies Update for 2H15 

Expand into video – Star TV

Strategic and synergistic acquisitions



2. Strategic & synergistic acquisitions

Cityneon EGM outcome

• Shareholders approved the acquisition of Victory Hill 

Exhibition Pte Ltd and the proposed Rights Issue at 

Cityneon EGM on 20 August 2015

• Expected Completion of Rights Issue and acquisition 

exercise – End Sept 2015

• Expected cash out flow from Star up to S$10.2m 

36



THE STAR MEDIA GROUP

THANK

YOU
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